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Tenants Overview

Wading River Commons
6233 Sound Ave, Wading River, NY 11792

Tenants / Catego. Visits Visits Visits /sq ft
520, Chain Rank, State Chain Rank, State

e King Kullen GI’(?CEI’I?S 449 1K (+7%) 10/27 (+1) 8/27 (+3)

6233 NY-25A, Wading River, 11792, NY ® 66% ® 74%
T—'__j‘_;ﬂ Teachers FederaI.Cre(.jlt Union (TFCU) = Banks & Financial Services 40K (+15%) 11/21 (1) 4/21 (-1)

6257 NY-25A, Wading River, 11792, NY ® 520% ® | 85%
¥ Ace HardwareWaldlng River Home Improvement 35K (+14%) 62/138 (+7) 80/138 (+13)
Hardware 6281 NY-25A,, Wading River, 11792, NY ® 55% ® 42%

All | Compared to: Oct 1st, 2021 - Sep 30th, 2022 | Oct 1st, 2022 - Sep 30th, 2023
Data provided by Placer Labs Inc. (www.placer.ai)
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Wading River Commons/ 6233 Sound Ave, Wading River, NY 11792
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Wading River Commons
6233 Sound Ave, Wading River, NY 11792

Benchmark: Nationwide

® 30 % of Visits ® 50 % of Visits 70 % of Visits
Overview
Population 5,491 15,413 42,491
Pop density (per sq mile) 571 392 851
Area (based on blockgroups) sq mi 9.61 39.27 49.93
Households
Households 1,731 5,670 115,275
Family Households 1,480 (85.5%) 4,290 (75.7%) 115 10,833 (70.9%) I 108
Non-Family Households 251 (14.5%) 1,380 (24.3%) 4,442 (29.1%) eafl
Persons per Household 3.17 fns 2:72 101 2.78 |103
Gender
Male 2,818 (51.3%) [ 104 7,700 (50%) 101 20,653 (48.6%) 99|
Female 2,673 (48.7%) 9| 7,713 (50%) 99 21,838 (51.4%) [101
Age
Median Age 38.65 [ 103 45.42 121 42.6 0l
0-4 342 (6.2%) [102 701 (4.5%) 1,931 (4.5%)
5-14 792 (14.4%) 14 1,881 (12.2%) 9% 5,377 (12.7%) | 100

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Wading River Commons
6233 Sound Ave, Wading River, NY 11792

» 30 % of Visits

® 50 % of Visits

Benchmark: Nationwide

70 % of Visits
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Wading River Commons
6233 Sound Ave, Wading River, NY 11792

» 30 % of Visits

® 50 % of Visits

Benchmark: Nationwide

70 % of Visits
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Wading River Commons
6233 Sound Ave, Wading River, NY 11792

Benchmark: Nationwide

» 30 % of Visits ® 50 % of Visits 70 % of Visits
70-74 27 (1%) 278 (3.6%) 29 682 (3.3%) 90'
75-79 38 (1.3%) 331 (4.3%) 589 (2.9%) 4
80-84 14 (<0.5%) El 110 (1.4%) 20 440 (2.1%)
85+ 167 (2.2%) 276 (1.3%) o7

Age - Female

Median Age 41.87 fl109 46.41 120 43.58 | RIE}
0-4 222 (8.3%) 142 420 (5.4%) 93 996 (4.6%)
5-14 318 (11.9%) 98| 947 (12.3%) 101 2,891 (13.2%) 109
15-17 112 (4.2%) 112 322 (4.2%) 12 932 (4.3%) | 2
18-21 94 (3.5%) 296 (3.8%) 825 (3.8%)
22-24 65 (2.4%) 63 174 (2.3%) 457 2.1%)
25-29 100 3.7%) Ex 251 (3.3%) 1,188 (5.4%)
30-34 87 (3.3%) 49 | 333 (4.3%) 1,002 (4.6%) E
35-39 200 (7.5%) [z 354 (4.6%) 1,188 (5.4%) ] |
40-44 297 (11.1%) | 183 YT (7.6%) 1,607 (7.4%) Wzt
45-49 148 (5.5%) 87l 488 (6.3%) 100 1,636 (7.5%) Bus

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Wading River Commons
6233 Sound Ave, Wading River, NY 11792

» 30 % of Visits

® 50 % of Visits

Benchmark: Nationwide

70 % of Visits

50-54 273 (10.2%) 155 463 (6%) 1 1,408 (6.4%) 98|
55-59 295 (11%) | 163] 796 (10.3%) 1,781 (8.2%) | |
60-64 193 (7.2%) f4 633 (8.2%) 1,748 (8%) D |
65-69 926 (3.6%) 646 (8.4%) 1,168 (5.3%) 99|
70-74 VAl (2.7%) 286 (3.7%) 89 1,031 (4.7%) s
7579 86 (3.2%) I 108 257 (3.3%) m 784 (3.6%) l 120
80-84 16 (0.6%) 28 | 208 (2.7%) 543 (2.5%) B
85+ 251 (3:3%) 653 3%) [ KBy
Population by Generation
Gen Alpha 1,134 (20.7%) 10 2,582 (16.8%) 89 7,308 (17.2%) 92|
Gen Z 663 (12.1%) s1] 1,571 (10.2%) 4,829 (11.4%) ] |
Millennials 981 (17.9%) 88' 2,361 (15.3%) 7,193 (16.9%) 83.
Gen X 1,338 (24.4%) D3 | 3,148 (20.4%) 107 9,000 (21.2%) | KAE
Baby Boomers 1,224 (22.2%) [101 4,427 (28.7%) 10,876 (25.6%) | [y
Silent & Greatest 154 (2.8%) 1,324 (8.6%) 3,285 (7.7%) | K
Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
@ Placer.ai 2023 Placer Labs, Inc. | More insights at placer.ai 7117


https://www.placer.ai/?utm_campaign=pdf_logo&utm_content=Audience%20Profile%20-%20Wading%20River%20Commons%20-%20Oct%201%2C%202022%20-%20Sep%2030%2C%202023&utm_medium=share&utm_source=dashboard
https://www.placer.ai/?utm_campaign=pdf_footer&utm_content=Audience%20Profile%20-%20Wading%20River%20Commons%20-%20Oct%201%2C%202022%20-%20Sep%2030%2C%202023&utm_medium=share&utm_source=dashboard

Audience Profile
Oct 1, 2022 - Sep 30, 2023

Wading River Commons
6233 Sound Ave, Wading River, NY 11792

® 30 % of Visits

® 50 % of Visits

Benchmark: Nationwide

70 % of Visits

Ethnicity

White 4,963
Hispanic or Latino 335
Black 122
Two or more races 51
Asian 20
Other

Native Hawaiian and Other Pacific
Islander

American Indian and Alaska Native

(90.4%)
(6.1%) 34 |
22%) N
(0.9%) El
(<0.5%)

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Wading River Commons

6233 Sound Ave, Wading River, NY 11792 Benchmark: Nationwide

® 30 % of Visits ® 50 % of Visits 70 % of Visits

Hispanic or Latino

White 324 (96.7%) 148 870 (89.5%) 3,545 (84.5%)
Two or more races 6 (1.8%) 18 (1.9%) 211 (5%) [ 104
Other 5 (1.5%) [ 67 (6.9%) 290 (6.9%)
Native Hawaiian and Other Pacific

Islander

Asian 1 (<0.5%)
American Indian and Alaska Native 12 (<0.5%)
Black 17 (1.7%) 125 (B%)

Household Income

Household Average Income $146,919.35 | _166] $123,466.56 $114,273.15
Average Income per Person $48,335.06 $46,937.91 $42,851.67 3
Household Median Income $128,373.02 221 $107,150.54 $95,785.71
<$10K 51 (2.9%) 163 (2.9%) 412 (2.7%)
$10K - $15K 79 (1.4%) 284 (1.9%)
$15K - $20K 13 (0.8%) 196 (3.5%) 615 (4%) 92|
$20K - $25K 2 ©0.7%) B 60 (1.1%) 361 (2.4%)

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Wading River Commons
6233 Sound Ave, Wading River, NY 11792

® 30 % of Visits

® 50 % of Visits

Benchmark: Nationwide

70 % of Visits
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Audience Profile

Oct 1, 2022 - Sep 30, 2023

Wading River Commons
6233 Sound Ave, Wading River, NY 11792

» 30 % of Visits

® 50 % of Visits

Benchmark: Nationwide

70 % of Visits

Family Size

2 Persons 474 (32%) 1,844 (43%) 9 4,014 (37.1%) asfl

3 Persons 369 (24.9%) [0 1,112 (25.9%) 115 2,913 (26.9%) | KB
4 Persons 438 (29.6%) 949 (22.1%) 115 2,327 (21.5%) 1112
5 Persons 144 (9.7%) | 108 292 (6.8%) 1,120 (10.3%) | HiE
6 Persons 43 (2.9%) 8afl 66 (1.5%) 299 (2.8%) E

7+ Persons 12 (0.8%) 27 (0.6%) 160 (1.5%) 68
Education

Elementary 284 (7.7%) 64] 551 (4.9%) 2,140 (7.1%)
High School Graduate 887 (24%) 8ol 2,770 (24.6%) 91 8,783 (28.9%) [ 107
College / Associate Degree 268 (26.2%) 9] 3,415 (30.3%) 105 9,452 (31.1%) | 108
Bachelor Degree 707 (19.1%) 97| 2,145 (19%) 9% 5,074 (16.7%) aafl
Advanced Degree 848 (23%) 2379 (21.1%) 4,905 (16.2%)
Labor Force

Employed 2,648 (96.2%) [102 7,482 (95.8%) 101 20,782 (96.5%) [ 102
Unemployed 104 (3.8%) 331 @.2%) 757 (3.5%) 66

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Audience Profile
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Wading River Commons
6233 Sound Ave, Wading River, NY 11792

» 30 % of Visits

® 50 % of Visits

Benchmark: Nationwide

70 % of Visits

Marital Status

Married 2,406 (55.2%) f110 7,765 (60.5%) 121 19,410 (55.2%) I110
Never Married 1,343 (30.8%) 92| 3,249 (25.3%) 10,186 (29%) e |
Divorced 538 (12.3%) 14 1,201 (9.4%) 86 3,234 (9.2%) ] |
Widowed 70 (1.6%) El 616 (4.8%) 83 2,353 (6.7%) | R
Family Households
Married-couple Family 1,099 (74.3%) [101 3,677 (85.7%) 17 8,734 (80.6%) 10
Female Householder 308 (20.8%) 10 420 (9.8%) 1,453 (13.4%)
Male Householder 73 (4.9%) 66| 193 (4.5%) 646 (6%) E
Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Audience Profile
Oct 1, 2022 - Sep 30, 2023 N

Wading River Commons

6233 Sound Ave, Wading River, NY 11792 Benchmark: Nationwide

» 30 % of Visits ® 50 % of Visits 70 % of Visits

Transport to Work

Drove alone 2,464 (94.3%) 6,447 (87.5%) 115 18,197 (88.9%) [ Ri3
Carpooled 142 (5.4%) 412 (5.6%) 979 (4.8%)
Worked from home 6 (<0.5%) I 319 (4.3%) 84 592 (2.9%)
Other 16 (<0.5%) 67 (<0.5%)
Walked 78 (1.1%) 130 (0.6%)
Bicycle

Motorcycle 9 (<0.5%) 46 (<0.5%)
Taxicab

Public transportation 83 (1.1%) 454 (2.2%)

Travel Time to Work

Median travel time to work 22 99| 26 14 30
Less than 10 minutes 193 (7.4%) 60 | 517 (7.3%) 1,662 (8.4%) B
10-15 minutes 565 (21.7%) 985 (14%) 105 2,025 (10.2%)
15-20 minutes 283 (10.9%) 72 704 (10%) 1,826 (9.2%) 61
20-25 minutes 441 (16.9%) fs 1,210 (17.2%) 120 2,743 (13.8%) %|

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Audience Profile
Oct 1, 2022 - Sep 30, 2023 s

Wading River Commons
6233 Sound Ave, Wading River, NY 11792

Benchmark: Nationwide

» 30 % of Visits ® 50 % of Visits 70 % of Visits
25-30 minutes 255 (9.8%) 576 (8.2%) 1,317 (6.6%) [ 102
30-35 minutes 308 (11.8%) 86l 1,099 (15.6%) 13 3,814 (19.2%)
35-45 minutes 204 (7.8%) I 578 (8.2%) 116 1,656 (8.3%) We
45-60 minutes 182 (7%) eafl 620 (8.8%) 106 2,168 (10.9%)
60 or more minutes 175 (6.7%) 756 (10.7%) 1s 2,662 (13.4%)

Housing Units
Occupied e ol (96.2%) [0 5,670 (86.8%) 29 15,275 (90.3%) |103

Vacant 69 (3.8%) 865 (13.2%) 109 1,638 (9.7%) E

Occupied Housing Units
Owner occupied 1,548 (89.4%) 5,231 (92.3%) 13,659 (89.4%)

Renter occupied 183 (10.6%) 439 (7.7%) 1,616 (10.6%)

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Audience Profile
Oct 1, 2022 - Sep 30, 2023 s

Wading River Commons

6233 Sound Ave, Wading River, NY 11792 Benchmark: Nationwide

® 30 % of Visits ® 50 % of Visits 70 % of Visits

Vacant Housing Units

For seasonal, recreational or

. 44 (63.8%) | 195 VR (51%) 695 (42.4%) 30]
occasional use
For sale only 25 (36.2%) 149 (17.2%) 172 (10.5%)
Other 148 (17.1%) 483 (29.5%) a4l
For migrant workers
Sold, not occupied 86 (9.9%) 104 (6.3%) 162
Rented, not occupied
For rent a1 (4.7%) 184 (11.2%)

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Audience Profile
Oct 1, 2022 - Sep 30, 2023 s

Wading River Commons

6233 Sound Ave, Wading River, NY 11792 Benchmark: Nationwide

® 30 % of Visits ® 50 % of Visits 70 % of Visits

Value of Owner-Occupied Housing

Units

Median house value $401,948.04 [EE $373,8522 $326,199.64
<$100K 40 .6%) T 357 (6.8%) 471 (3.4%)
$100K - $200K 43 (2.8%) 197 (3.8%) 1,377 (10.1%)
$200K - $300K 317 (20.5%) [ 104 806 (15.4%) 3,857 (28.2%)
$300K - $400K 371 (24%) 1,700 (32.5%) 4,292 (31.4%) 257
$400K - $500K 154 (9.9%) 140 866 (16.6%) 1,681 (12.3%) 173
$500K - $1000K 623 (40.2%) 1,287 (24.6%) 1,903 (13.9%) N2
>$1000K 18 (<0.5%) 78 (0.6%)
Types of Housing Units Structure

Single Unit 1,710 (95%) 5,953 (91.1%) 15,494 (91.6%)
Mobile home 90 (5%) E 461 (7.1%) 14 517 (3.1%) 49 |
Multi-unit 121 (1.9%) 902 (5.3%)
Boat, RV, van, etc.

Health Insurance

Employer based health insurance 5 g (69.6%) 149} 9,610 (62.9%) 25,902 (61.2%)

only

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Audience Profile
Oct 1, 2022 - Sep 30, 2023

Wading River Commons
6233 Sound Ave, Wading River, NY 11792

® 30 % of Visits

® 50 % of Visits

Benchmark: Nationwide

70 % of Visits

Medicaid/means-tested public

407 (7.4%) 50 | 886 (5.8%) 3,883 (9.2%)

coverage only
CD)r"rI‘;Ct purchass health insdrancet o (6.1%) 93] 683 (4.5%) 1,921 (4.5%) 69
Employer based and medi

PSSl Eenel Bl RS 326 (6%) B 1,480 (9.7%) 2,940 7%) 224
coverage
Medicare coverage only 164 (3%) 612 (4%) 1,811 (4.3%) E
Other coverage combinations 158 (2.9%) 51 | 852 (5.6%) 9 2,346 (5.5%) 99|
Employer based and direct

mpoyerbased and direc 123 2.2%) 222 (1.5%) 107 581 (1.4%) [102
purchase coverage
No health insurance coverage 97 (1.8%) E- 319 (2.1%) 947 (2.2%)
Medi d medicaid/ :

edicare and medicald/means 51 (0.9%) 143 (0.9%) 619 (1.5%) 65|
tested public coverage
With direct purchase and medicare 357 (2.3%) 997 (2.4%)
coverage
Other public only combinations 25 (<0.5%) 131 (<0.5%)
Other private only combinations 57 (<0.5%) 95 114 (<0.5%) E
VA Health Care only 35 (<0.5%) 83 77 (<0.5%) 66|
TRICARE/military health coverage 23 (<0.5%)
only
SNAP Households
Non-snap Households 1,646 (95.1%) | 108 5,484 (96.7%) 110 14,543 (95.2%) | 108
Snap Households 85 (4.9%) 186 (3.3%) 732 (4.8%)

Calculated using Weighted Centroid from Block Groups | DataSet: Census 2019 (ACS)
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Wading River Commons
6233 Sound Ave, Wading River, NY 11792




Metrics

Oct 1, 2022 - Sep 30, 2023
Metrics
Wading River Commons
6233 Sound Ave, Wading River, NY 11792
Visits 712.8K Avg. Dwell Time 43 min
Visits / sq ft N/A Panel Visits 241K
Size - sq ft N/A (GLA) Visits YoY +6.6%
Visitors 111K Visits Yo2Y +5%
Visit Frequency 6.42 Visits Yo3Y +11.6%
Oct 1st, 2022 - Sep 30th, 2023
Data provided by Placer Labs Inc. (www.placer.ai)
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